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Touching Down for Homelessness in 2008
Sunday, 9 November 2008
11.00 am to 6.00 pm

Greenhill Road Touch Fields

Event Patron
Matthew Jukes

The Wine List, Daily Mail, The Wine Book – UK

Event Ambassadors
Nick Farr-Jones
Tony Royal, Portavin SA

Bruce McAvaney OAM
Nick Slape – Yalumba
Marty Edwards – The Lane Vineyard
Jock Harvey – Chalk Hill
Chester Osborne – d’Arenberg
Rachael Sporn
Mark Bickley 
Hutt Street Centre

Every night more than 5,000 people sleep rough in the parklands and on the streets of South Australia. The Hutt Street Centre is a frontline agency that provides essential services to those homeless people in Adelaide.  Last year Hutt Street Centre provided 57,000 meals and social work services to over 2,100 people.  Showers, laundry facilities, a daily visiting doctor and nurse, recreation activities, an aged care program and assistance with finding housing are all services provided to the homeless at Hutt Street Centre.  
More than 80% of people seeking care at Hutt Street Centre have a mental illness.  Portavin Touch Wine specifically raises funds to address the needs of those people - the most vulnerable and marginalised in our community.
Culture Statement 

 “For participants and the wider community to share the ideals of Hutt Street Centre and assist in raising awareness of the work of Hutt Street Centre with Adelaide’s homeless.  The Touch Wine event shares the ideals of Hutt Street Centre – compassion, human dignity and social justice and achieves these through a fun and friendly community event.”

The Event: 48 Teams, 1 Game plan
Portavin Touch Wine is the brainchild of UK wine writer and author Matthew Jukes.  The inaugural event in 2005 was a brilliant success, raising $40,000 for Hutt Street Centre with the follow up in 2006 even better, raising over $90,000 and in 2007 we raised in excess of $103,000.00.  The success can be attributed to the backing of the wine industry, the fantastic support of all sponsors, the passion of Matthew Jukes and the support of the Australian sporting icons including Nick Farr-Jones and Bruce McAvaney AM.

Portavin Touch Wine 2008 will offer the public a day of wine tasting in the city parklands, with fine food, children’s entertainment and of course an exciting sporting competition including a feature Celebrity Challenge, Teams Mascot Race & Hutt St Homeless vs Polticians Match-Up..

The day will offer more than 100 wines for tasting from the 60 wineries represented.  It also offers the wine industry from grape pickers to growers, wine makers to exporters a unique opportunity to gather together to have fun, to bond as a team and to give something positive back to the community.  More than 1,000 individuals from the wine industry will directly participate in the event.

The popularity and success of Portavin Touch Wine can be measured now by its reputation as a quality and well organised event.  Its success as a leading fundraising initiative is evident by its export in 2008 to the Hunter Valley where it will raise funds for homelessness in NSW.

The Wines

Participating wineries will promote their wines to the public via tastings at the Touch Wine Bar.  Entry fee will be the purchase of a tasting glass or a donation to Hutt Street Centre at the gate of the Matthew Jukes Arena. World renowned wine writer and Patron of the event, Matthew Jukes, will provide tasting notes for the entire wine list.  More than 80 wines will be offered for tasting to the public.  
Matthew Jukes Arena
The Matthew Jukes Arena will feature the Touch Wine Bar, the food court, the Centre Field, a children’s fun park, a fully catered VIP area and non stop family entertainment throughout the day with bands, clowns, face painters, and plenty of wine and food to try.  The Centre Field will feature non stop matches, the exciting celebrity matches, and the finals series with grandstand facilities and commentary of the main games.

Publicity and Promotion

Event Ambassadors, including Nick Farr-Jones and Bruce McAvaney, will promote and support Portavin Touch Wine 2008 through a range of media strategies and publicity activities.

Portavin Touch Wine 2008 will be promoted through South Australian television and radio, WBM. (Australia’s Wine Business Magazine), The Advertiser and Sunday Mail, Messenger newspapers and local publications including SA Life, The Adelaide Review, The Independent Weekly and Adelaide Matters and other Australian Wine Industry publications. Fuller Communications will coordinate media, marketing and promotion activities.  
A DVD featuring the fun and games of the event will be released and presented to all participating teams, sponsors, media and will also be used to promote future events in South Australia, interstate and overseas.  The website will also have links to sponsors’ websites and here is a YouTube link so that you can see what we got up to last year:


http://www.youtube.com/watch?v=IXAX4bqa_-g
Portavin Touch Wine 2008 will have its own website with up to date information about the Event, the Cause - Hutt Street Centre, the teams, the wines, food,  entertainment, the sponsors, the program and results and photo’s of the event in action.
Sponsorship

Sponsors are the lifeblood of Portavin Touch Wine and as such are highly valued and well looked after.  At PTW08 sponsors will mingle with wine people, including team members and celebrity players in a fully catered VIP area.  Sponsors will have a table to entertain their own guests and the opportunity to invite further guests. Sponsors will have the right to select wine from the table of any of the wineries represented.  A range of other sponsorship benefits are offered to maximise the benefits of being involved in this unique and growing event.

A number of sponsorship opportunities are available, details of which follow.  Alternative sponsorship arrangements may also be negotiated between individual companies and the Portavin TouchWine Committee.

National Sponsors:  (Cash Value $8,000 +)

· Agreed exclusive event branding opportunity. eg. Team Playing Shirts, vehicle. 
· Sponsorship Rights for National Touch Wine events 

· Name on PTW08 letterhead 

· Name on PTW08 email banner

· Company Logo and name on PTW08 website

· Link to sponsors website on PTW08 website

· Prominent Signage in Matthew Jukes Arena
· Exclusivity of industry business/product type

· 4 guest tickets for VIP area on Event Day

· Company Brochure/Flyer in PTW06 information and/or registration pack for all participating wineries

· Company Logo on PTW08 DVD

· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

Major Sponsors:  (In-Kind Value $5,000 +)

· Name on PTW08 letterhead 

· Name on PTW08 email banner

· Sponsorship rights for PTW South Australia event

· Company Logo and name on PTW08 website

· Link to sponsors website on PTW08 website

· Prominent Signage in Matthew Jukes Arena

· Exclusivity of industry business/product type
· 4 guest tickets for VIP area on Event Day
· Company Brochure/Flyer in PTW08 information and/or registration pack for all participating wineries
· Company Logo on PTW08 DVD

· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

Corporate Sponsors (Cash or In-Kind $2,000 - $5,000 value)

· Company Logo and name on PTW08 website

· Link to sponsors website on PTW08 website

· Signage in the Matthew Jukes Arena 
· Exclusivity of industry business/product type

· 4 guest tickets in catered VIP area on Event Day
· Company Brochure/Flyer in PTW08 information and/or registration pack for all participating wineries
· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

Field Sponsors: ($2000 Cash Sponsors)
· Named Playing Field with displayed signage of Company logo at field
· Playing Field named on Event Program as sponsors field

· Company Name on field signs and maps 

· Company Logo on PTW08 DVD
· Company Logo and name on PTW08 website

· Link to sponsors website on PTW08 website

· 2 guest tickets in catered VIP area on Event Day

· Company Brochure/Flyer in PTW08 information and/or registration pack for all participating wineries
· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

Supporting partners (Cash or In-Kind up to $2000 value)

· Company Logo and name on PTW08 website

· Link to sponsors website on PTW08 website

· Signage at PTW08 on Matthew Jukes Arena fence
· Company Brochure/Flyer included PTW08 information and/or registration pack for all participating wineries

· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

Raffle Sponsors (donation of raffle prize – trip to wine region which may include flights, hire car, accommodation, wine tour, wine packs, meals etc)

· Company Name and logo on 10,000 raffle tickets

· Company Name and logo on advertising posters for raffle

· Company Name and logo on PTW08 website

· Link to sponsors website from PTW08 website
· 2 guest tickets in catered VIP area on Event Day

· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications All participating wineries will sell tickets and display poster in their cellar door 

· Brochure/information in PTW08 information and/or registration pack for all participating wineries
Participating Wineries ($1000 Cash Donation + Wine for Touch Wine Bar)

· Winery Logo and name on PTW08 website

· Link to winery website on PTW08 website

· Winery logo on team shirts

· Branding Opportunities for Media Campaign - TV, Radio, Newspaper, Wine Industry Publications

· Fully catered tables available in VIP area in Matthew Jukes Arena
· Ability to provide own wine in VIP area to own team and to sponsors and VIP guests in Matthew Jukes Arena

· Wines tasted and appraised by Matthew Jukes
· Signage at PTW08 venue at Touch Wine Bar
· Winery umbrella’s in Matthew Jukes Arena 
· Tasting Notes in local media
· Tasting Notes at Touch Wine Bar
· Selected wines for public tastings at PTW08 Event
Contact:

Danielle Bayard





Karen Ross



Manager: PR and Fundraising



Business Development Manager
Hutt Street Centre




Portavin SA
258 Hutt Street 





160 May Tce
Adelaide  SA  5000




Ottoway   SA    5013
Telephone: 
08 8418 2511



08 8447 7555
Mobile: 
0411 874413



0406 403 413
Email: 
danielle@huttstcentre.org.au

karen@portavin.com.au 






Portavin Touch Wine – Touching Down for Homelessness in 2008
Page 1 of 6

[image: image1.jpg]